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BIOGRAPHY

Christopher Paul is a social scientist at the RAND Corporation. Prior to joining RAND full-time in July 2002, he worked as an adjunct at RAND for six years and on
the statistics faculty at the University of California, Los Angeles (UCLA) in 2001-02. Paul has developed methodological competencies in comparative historical and
case study approaches, quantitative analysis, and survey research. Paul received his Ph.D. in sociology from UCLA.
RECENT PROJECTS

e Strategic communication in counterinsurgency

e Urban flashpoints

e Future needs for operations in cyberspace

e The organization of Marine Corps intelligence

e Shaping perceptions and behaviors of hon-combatant populations

SELECTED PUBLICATIONS

Christopher Paul, "As a Fish Swims in the Sea: Relationships Between Factors Contributing to Support for Terrorist or Insurgent Groups," Studies in Conflict &
Terrorism, 33(6):388-410, 2010

Christopher Paul, “Strategic Communication is Vague: Say What You Mean," Joint Force Quarterly, (56):10-13, 2010
Christopher Paul, Colin P. Clarke, and Beth Grill, Victory Has a Thousand Fathers: Sources of Success in Counterinsurgency, RAND Corporation (MG-964), 2010
Christopher Paul, Whither Strategic Communication? A Survey of Current Proposals and Recommendations, RAND Corporation (OP-250), 2009

Christopher Paul et al., "lIdentifying Urban Flashpoints: A Delphi Derived Model for Scoring Cities' Vulnerability to Large Scale Unrest," Studies in Conflict &
Terrorism, 31(11):981-1000, 2008

Christopher Paul, Information Operations - Doctrine and Practice: A Reference Handbook, Praeger, 2008

Todd C. Helmus, Christopher Paul and Russell W. Glenn, Enlisting Madison Avenue: The Marketing Approach to Earning Popular Support in Theaters of Operation,
RAND Corporation (MG-607), 2007

Christopher Paul and James J. Kim, Reporters on the Battlefield: The Embedded Press System in Historical Context, RAND Corporation (MG-200), 2004

HONORS & AWARDS
e 2010 Merit Bonus Award, RAND

RECENT MEDIA APPEARANCES
Interviews: Christian Science Monitor; Fox; Hartford Courant; Milwaukee Journal Sentinel; Pittsburgh Post-Gazette; Stars and Stripes
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